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US Companies Using Social Media Tools for Marketing
Purposes, 2008-2012
- | fofal

2010 2011 2012

121695 eMarketer

US Social Network Ad Spending, 2009-2011
bilhons and % change

$2.09
$1.68 (24.2%)
$1.40 {20.3%)
(17.2%)
2009 2010 2011
Vore: growth rate based on unrounded figures
source’ eMarketer, July 2010
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SMM HecTaHAapT

VapKeTUHr B COLIMEAMA BCE
POYHEE 3aKPEMAAETCS Kak
CTPOUYKA PEKAAMHbIX U

MaPKETWHIOBbIX DIOAXETOB

bonee 2/ 3 pekAamoAaTeneN
AAHMPYIOT YBEAUUUBATD
DACXOAbI Ha COLMAABHbIE
MeAMa




BypHbIM pocT > cTabuAmsauumna
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B 2010 roay B coumarbHbIX MeAma
e ObINO MPOPbIBHbIX
MHHOBAaLlMW

3ce "BbIKPYUMBAIOT  SPPEKTMBHOCTH
CYLLECTBYIOLLMX MEXAHWMK M KAHAAOB
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BeKkTOopbl pa3BUTUA

MHCTPYMEHTapuMA



OT HAbArOAGHMA 32
I/IHOOpMaLI,I/IOHHbIM [TOANEM COUNMAABbHDBIX
MeAMa K MOAHOLLEHHOMY

KOHTPOARIO /1 NMPOaKTHBHOM paboTe C
HIM

MOHUTOPUHT “'YMHeeT"

+ (Youscan)
4



LleHTpb! YyrnipaBA€eHUSA

Gatorade u Dell 3anyctuam ueHTpbl
KOHTPOAS! 32 aKTMBHOCTbIO B
COLMAABHBIX MeAMa

McDonalds ncnoAb3yeT KOMHaTbl-
LLITaObl AAS OTCAEXMBAHWA
KaMraHui B PEaAbHOM BpeMEHM

Radian6 BbINYCTUAO CEUMAAbHBIN
NPOAYKT - Engagement Console 1
OTKPbIAO AP



MoHeTu3zauma UGC u coumMaAbHbIX CBSi3eMm

| loAb30BaTEABCKAA AKTUBHOCTD o) docpemberton

‘ I d Itke to raise a gl’iss (of Coke) to all those who love and drink my
=> PEKAAMHbIM KOMMYHMKaLWA = (Heanh |

Promoted by Coca-Cola

HoBasa TexHWKa MOHEeTM3aLMU Promoted [weets
ANA DECYPCOB

Eﬂgagemeﬂt HPHMO B @ Mikhail Geisherik likes Grape. ﬂ Mikhail Geisherik likes HTC Poccus
DEKAAMHbBIX POPMATAX Grape TC HTC Pocan
g Like qrictly beiliiat  g'; Like

Sponsored Stories



MeAuMHbIe TpeHADbI: TapreTuHr

TapreTmpoBaHHas pekAama 3TO BKOHTaKTe
6€30rOBOPOYHbIN AVAED B

COUNAABHDBIX CETAX

OBbABNEHMAE MAIL rL

|_| /\O I_I_I,a,A.K I/I OT Ka3 bl Ba I'OTCF' OT C nouomquOGmaneuuﬁ@Maul.Ru Bbl MOXETE pexnaMuposarts sawe npunoxenune, coobuecrso unu nwby apyryio
cTpaxuuy 8 Moem Mupe.

OaHHEPOB B MOAB3Y PR

TapreTMPOBAHHbIX OObABAEHMI Sy itisniniains i e S RIS

¢ Kynute nokaasi (1000 nokasos — 1 pybne, MmusumansHan nokynka 5000 py6nein)

Mocne aToro oGvABNEHWE HAYHET NOKALIBATLCA Ha BCeX cTpaHuuax Moere Mupa u Bbl HaYHeTe NoNy4aTh Lenessix

Bce HOBble TapreTMHrM - |—|O noceturenei!
PobasuTs obuAaneHHe
OS, no bpaysepy b
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MeaAuMHbie TpeHAbl: OdpPpepHble MHTEerpaumum

AeCcaTkM NOMYASIPHbIX - BNy
W (o .
MPUAOKEHUI = N

Oreerare na s0n20C. “Ha wisy® Wiy Nantmd
e »

boree 5 000 000 yH1kaabHbBIX
MOAb30BATEAEN B CYTKMU

OdpdpepHas MHTerpaums c

OMAaTOM 33 AGMUCTBUEe
(CPA)

CermMeHTaums ayAMTopum
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boAbLLIME U MAACGHBbKME



PaboTa B coUManbHbIX

MEANA

3TO YAEA TOABKO

KDYMHbBIX KOMMaHMM?

Ciopnpwus! Maabin bmsHec B

CLLA
SEIIICRS

AcnoabzyeT SMM
eM MOUCKOBbLIN

MapKe-

LGRAPE

PEKNAMHOE ATEHTCTBO

izl

Online Marketing Tactics US Small Businesses
Currently Use or Plan to Use, March 2011
% of respondents

Currently Plan to add

use in 2011
86% 36%
Social media (Twitter, Facebook, etc.) 44% 29%
Mass emall 35% 23%
SEO {for ranking in natural or unpaid search 28% 22%
resuits)
Search advertising (Google Adwords, etc) 21% 16%
Display advertising (2.2, banner ads) 18% 12%
Video {(e.g., a channel on YouTube) 13% 12%
Blog 12% 1%
Rich local listings (e.g., Google Places) 10% 6%
Rich profiles on consumer review sites (e.g., 4% 4%,
Yelo)
- - 4%,
Sources New Customers Use to Find Them According 1o

to US Small Businesses, March 2011 ks
% of respondents 25%

ness Search
66%

37% varvcemarketer.com

23% D

23% Newspaper/magazines
17%
21%

source: Amencan Express OPEN and SEMPO, "Small Business Search
Marketing Survey, " March 23, 2011

1261462 W eMarketer com




b3HEC AOOOrO pa3mepa MOXeT
3PPEKTUBHO 11 KAUECTBEHHO
MPUCYTCTBOBATb B COLIMAABHbBIX MEAMA, BCE
AENO B BbIOOPE MPaBUAbHbIX
MHCTPYMEHTOB MO paboTe C ayAUTOpMen




['Ibogaxu

TapreTmpoBaHHas
peEKAaMa

CKMAKM M MPOMOAKLMM B
KDYMHbIX COODLLIECTBAX

Oodepol
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[ Ipomo 1
aKTMBaLMM

VIMUGXK 11 KOMMYHUKALIMA

e

[ IAaTPOpMbI
(coobulecTBa 1
aKKaYHTbI)

YpaBAeHMe penyTaumen

PaboTa c AMaepamm
MHEHMNI




A 3ayeM HaM NOAb3OBATEAU U NOANMUCUUKN?

Bce 0Obl4HO rOBOPAT O MPOAAXaX

loaaBAsOLLEE ODOABLUMHCTBO
DEKAAMOAATEAENM CTaBUT
KOMYHHUKALLMOHHbIE LicA

B nepByto ouepeab - obpaTHas CBA3b
1 pabota ¢ CRM

Value of a Facebook Fan According to Marketers
Worldwide, July 2010

% of respondents

A potential source of insight
Increased loyalty
An increased chance of advocacy/recommending

A deepened level of engagement with our brand
75%
A visible sign of our brand's popularity
50'%

Increased long-term spend on our brand

45%
Increased short-term spend on our brand

15%

Note: respondents are World Federation of Advertisers (WFA) members
source: Millward Brown & Dynamic Logic, "The Value of g Fan” prepared

for the World Federation of Advertisers (WFA), March 22, 2011

126447 wW'aYy ':'dal’kete[ com



Pecypcbl u 6roaXeT

KAIOYEBOW peECYpPC MpK
paboTe B COLMAAbHbIX
MEAMA - BPEMS U

BOBAEYEHHOCTb

bloAXET MOXET HauyMHATbCA
oT O

LRAFE

PEKJTAMHOE ATEHTCTBO

Obpawenne Onbrm AnexcanapoBHbl MnewakoBow, reHepanbLHOro AMPEKTOPa KOMNaHHWM
TPAHCASPO

Moaw, npeaer!

MNonroga Hasaa ! pewwna nonpoboaars NONLICBATLCA TAKUTTEPOM + — ITO OKAZANOCH QOBONLHO NPUKONLHO, U CEMaAc AN
HAWER ADKAKOMNAKKMK ITO HOBAA CHEPa ODWEHHA, OTKPLIBAIOUWAA QONOIHHTENLHLIE BOIMONMOCTH QMANDIE C HALMMK
NACCAMMPAMM ¥ DY ILAMMK,

—
Bor renepb Ml pewmnm npuinti B8 Facebook n B Kowraxre - wtobu crars x pam ewe Grioxe. Xody cpadsy cxasars - A Gyay
AKTHBMO YHACTOOBATL B PAIBKMTHKM ITOMO NPOEKTA K OGELLAI0 BCAKME PAIHLIC BKYCHOCTH N NOCTORMHBIX NOCETHTENEH :-)

AX, 02 - NpAMACTCA ODBLEKTUBHAA KPHMTHKD, OHA QAME NPHMBETCTBYETCA, MO TONLKO KOHCTPYKTHBNARA, Noban apyran,
KCTaTH, BOOBILE -~ B MAHOP, MEO TAK KAXOLIA MONET ;-)



NMoAXoOA K 6roAXXKeTUpoBaHMUIO

- PaboTa KoMaHAbl (BbIAEAEHHbIE CMELMAAUCTI, fee)

- CneumanbHO CO3AaBaAEMbIM KOHTEHT (BMAEO, CTaTbM)
- [ IpoMonpoekTbl
- MeannHoe NpuBAEYEHME ayAUTOPUM

- DKCMEPUMEHTbI C HOBbIMM POPMATaAMM
- KOMpOMO M CneunpoeKThl







Like/Share peBoArouus

KoOHTeHT

CoLlunaAbHble ceTu

“BoAbwwion MHTEpHET”
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pynnbi

ObuieHre Bce HOoAbLLE
bparMeHTUpPYyEeTCS

b ol Vs Ouparommst Domitor 8 Crupe ® L od Warpenst semmmewes
AP0 AN S Lt 0 Moncom Waeiie oy, Rutta ® Fom Mosew, Moscom
C e W lorr o0 29 Sepvenier € ASd rgeagns vou Wnow 7 loe

MoaeAb KOMMYHUKALIMA B
rpynnax - pasrpaHuyeHme
MPOCTPaHCTBA U
MHPOPMALMOHHbBIX MOTOKOB

CoBMelleHne ¢ MOBUABHBIMM -
npuAoxeHns WhatsApp

PaboTa,
KOAAEU
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B cyxoM ocTaTtke

3aA0r ycnexa B MapKeTUHIe B
COUMaAbHbIX MeaMa - MPODECCMOHAAbHbBIV
MOAXOA U pelleHe MOHATHbIX 33Aau
NMPaBUAbHbBIMM IHCTPYMEHTAMM

BUAS TDEHADBI M MOHMMAsA ayAUTOPMIO ;)



The Future

NEXT EXIT N
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byaAyuwiee SMM yxxe paasoM.
A Bbl K HeMY rotoBbli!?



Bonpocbli!?

Muxaua Nenwuepumk
PykoBoanTeAb oTaeAa no paboTte
C COUMAAbHBIMU MeAMa

+7 495 789 4527
info@grape.ru

LRAPE

PEKNJTAMHOE ATEHTCTBO
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